
Methodology : Clique started with looking at all the top blogs and aggregator articles talking about the most viral incidents of the last year and 
a half. The criteria for the top virals was not just to pick the videos with most views, but all forms of web content such as memes, mobile games, 
twitter hashtags, posts on Facebook, etc. based on their popularity. The second criteria was looking at viral stories that were not specifically brand-
sponsored. Clique also used a global lens so as to not select content that got popular only in the US or mature digital markets. The agency also used 
regular search tools to source articles, and its social listening tool SYSOMOS. 
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