
CAMPAIGN AND CLIENT AGENCY

THE AUTOCOMPLETE TRUTH - UN WOMEN MEMAC OGILVY DUBAI 6 2 2 3 2 1 56 1

MOBILIZING THE 12TH MAN - C. S. HAMMAM-LIF MEMAC OGILVY LABEL TUNISIA 2 7 3 47 2

SAPNA FUND - SMARTLIFE FOUNDATION FP7/DXB 2 3 1 1 1 3 38 3

PRESERVING PRIDE - PERSIL (HENKEL) DDB DUBAI 1 5 1 28 4

TOO SCARY - DU LEO BURNETT DUBAI 4 3 1 27 5

THE SOCIAL MEDIA GUARD - COCA-COLA MEMAC OGILVY DUBAI 1 6 2 26 6

VOLUNTEERS DO NOT SEEK RECOGNITION - OFFRE JOIE LEO BURNETT BEIRUT 2 1 2 1 2 19 7

FEEL FOR THE SIGNS - PINK CARAVAN JWT DUBAI 3 1 15 8

LEBEAU - COMMERCIAL INSURANCE IMPACT BBDO Dubai 2 1 1 1 15 8

SWIMMING MANGO - DOLCECA (NESTLÉ) JWT CAIRO 1 3 1 15 8

CONVERSATIONS 2013 - AL SERKAL AVENUE/AL MANZIL SCHOOL DDB DUBAI 4 12 9

RAASUK DIVERSION - MASHROU' LEILA LEO BURNETT BEIRUT 1 2 1 12 10

27 YEARS - LA LIBANAISE DES JEUX IMPACT BBDO Dubai 1 3 1 11 10

ORLANDO MAGIC - ELECTROSTAR KAIRO CAIRO 3 1 11 11

MAKING MUSIC - VIRGIN RADIO LEO BURNETT BEIRUT 1 1 1 10 12

CELEBRATE... THE LEBANESE WAY! - LBCI IMPACT BBDO BEIRUT 1 1 9 12

CINEMA NEWS BROADCAST - SKY NEWS ARABIA FP7/DXB & UM ABU DHABI 1 1 1 9 12

FLY - FOOD & DRUG CORPORATION IMPACT BBDO DUBAI 1 3 9 12

SHOOT TO CELEBRATE - LBCI IMPACT BBDO BEIRUT 1 2 1 9 12

TIGER CO-LAB - SIROCCO MEMAC OGILVY DUBAI 3 9 13

#ALLTIMEGREATS: PELE AND RONALDO - EMIRATES IMPACT BBDO DUBAI & HAVAS MEDIA MIDDLE EAST 2 8 13

CLASSROOM - HENKEL JEBEL ALI IMPACT BBDO DUBAI 1 2 8 13

FINGERS TO DIABETES - NOVO NORDISK GULF AGENCY 222 DOHA 2 1 8 14

BALLET - SADAFCO IMPACT BBDO DUBAI 1 1 1 7 14

CHOCOLATE - ESSAMEDITA FP7/CAI 1 2 7 14

CRAFTED IN ITALY - STARCO FASHION GROUP Y&R DUBAI 1 1 7 14

LVL UP - NIKE JWT DUBAI 1 1 7 14

REFEREE - CIMENTERIE NATIONALE IMPACT BBDO DUBAI 1 7 14

TREADMILL VENDING MACHINE - ADIDAS STARCOM MEDIAVEST GROUP DUBAI/PIXEL PLUS DUBAI 1 1 7 15

AN EGYPTIAN BALLAD - MOMEN GROUP KAIRO CAIRO 1 2 6 15

APEMAN - MARS IMPACT BBDO DUBAI 3 6 15

BLURRED LINES - ALCON STARCOM MEDIAVEST GROUP DUBAI 1 2 1 6 15

COKE STUDIO SEASON 2 - COCA-COLA FP7/DXB 2 6 15

EZA ENDAK DAM - LEBANESE RED CROSS IMPACT BBDO DUBAI 2 6 15

FAKKA - VODAFONE JWT CAIRO 3 6 15

FOOTBALL MAGDY ABDELGHANY HISTORICAL GOAL - VODAFONE JWT CAIRO 1 1 6 15

HEY FUTURE ME - EMIRATES NBD FP7/DXB 1 1 6 15

HUNGRY PURCHASE RESALE - MARS IMPACT BBDO DUBAI 2 1 6 15

LEBANESE ROCKET SOCIETY (BELIEVE IT) - MC DISTRIBUTION LEO BURNETT BEIRUT 3 6 15

MAPPED OUT - ETIHAD AIRWAYS MEDIACOM 3 6 15

SPEEDING - NAWRAS LEO BURNETT DUBAI 3 6 15

THE PRECIOUS MINUTE - McDONALD’S LEO BURNETT DUBAI 2 1 6 15

THE PROOF OF LOVE - FLOWER TOWN IMPACT BBDO BEIRUT 1 1 6 15

WOMEN CANNOT - UN WOMEN MEMAC OGILVY DUBAI 2 6 15

YOUNG FOLKS HOME - SAMSUNG LEO BURNETT DUBAI 2 6 15

MOTHERHOOD - TIBA FOR TRADE AND DISTRIBUTION (JUHAYNA GROUP) FP7/ CAI 1 1 6 16

THE REBOOT - ADIDAS STARCOM MEDIAVEST GROUP DUBAI 1 1 5 16
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